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• 	 strategies for challenging and  
	 protecting patents 
• 	 pricing and reimbursement trends  
	 and policies - country by country 
• 	 fair and unfair tactics to block  
	 generic competition 
• 	 patent expiries and their impact on  
	 national, regional and global markets 
• 	 business development strategies and  
	 licensing agreements 
• 	 clinical trials and bioequivalence studies 
• 	 m&a strategy 
• 	 regulatory affairs 
• 	 major buyers’ tender procedures 
• 	 data exclusivity and patents 

•	 manufacturing and outsourcing 
•	 briefings from government agencies 
•	 marketing and branding strategies 
•	 strategies for challenging innovators 
•	 analysis of disease sectors 
•	 own brand markets 
•	 R&D 
•	 legal briefings - including case law  
	 discussions 
•	 market reviews 
•	 the OTC generic market 
•	 packaging and labelling 
•	 biogenerics 
•	 purchase strategies 


